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Empathize

Understanding
people
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Define

Figuring out
the problem

DESIGN THINKING
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Test

Refining
the product

Cenerating
your ideas
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Creation and
experimentation







INDUSTRY IN

BRAZIL IS STILL
BEING
DEVELOPED
AND IN NEED OF
FORMAL
EDUCATED
PROFESSIONALS

CREATIVE
INDUSTRIES ARE
STILL EXPENSIVE

COURSES

LGBTQIA+,
MIGRANTS AND
POOR PEOPLE
ARE THE MOST
MARGINALIZED
ONES
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[deate - Brainstorm

4 WOULD THE
FIRST ONE IN RIO,

WOULD THE HOW WOULD THE
CLASSES BE IN W'TSEF;%;IE (\;\éeRlllIIER CONTENT OF THE
PRESENCE OR B CLASSES BE

DIGITAL? e DEVELOPED?
LIVES?

IN CASE OF WOULD IT BE
BEING IN EXCLUSIVELY TO BEING A
PRESENCE. WOULD NON-PROFIT. HOW
THE TARGET I
T BE IN ONE o WOULD THE
cACILITYOR D> e SCHOOL SURVIVE
SPREAD IN POP-UP FINANCIALLY?

PEOPLE?

SCHOOLS?

1S IT
POSSIBLE TO MAKE
SUCH A PROJECT?




Content suggested

MUSIC FILM
PRODUCTION PROTOGRAPHY DIRECTION
EVENT MUSIC BUSINESS AND CREATIVE WRITING ACTING AND DANCING
MANAGEMENT LAW
MARKETING AND SOCIAL CREATIVE
MEDIA PUBLIC FUNDING COMMUNICATIONS
BEAUTY CODING, UX, IT FOR TEAM MANAGEMENT FINANCE AND
CREATIVE INDUSTRIES AND DEVELOPMENT ACCOUNTING



CAPACITATE PROFESSIONALS IN ALL LEVELS OF THE
CREATIVE INDUSTRIES TO STRENGTHEN THE FIELD
WITH PROFESSIONALS THAT ARE TRULY INNOVATIVE

EXCLUSIVELY NON-PROFIT AND WOULD HAVE AS
STUDENTS UNDERPRIVILEGED PEOPLE - LGBTQIA+,
MIGRANTS AND POOR PEOPLE

PrOtOtype 2 MAIN PHYSICAL SCHOOLS: ONE IN RIO DE JANEIRO
AND ONE IN BERLIN

EXCHANGE CONTENT AND CULTURE

> PROFESSIONALS ACTING IN THE CREATIVE
INDUSTRIES IN BOTH CITIES AS TEACHERS

SPONSORSHIP FROM PEOPLE AND COMPANIES +
PUBLIC FUNDING



SPECT-
TACULU PERES

TROIKA




Thank youl




